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¢ Texterity

Best Operational Practices for Digital Editions

Your Checklist for Success: E-mail Distribution

Texterity recommends the following “Best Operational Practices” to ensure smooth and timely
processing and delivery of your digital edition. This list is only applicable if Texterity is handling e-mail

U) notifications for éour titleisi.

[ | Email lists must be provided in either tab-delimited (.tab/.txt) or comma-separated (.csv) format,
C with a single header line. Tab files are preferred. Excel files are not accepted.

U | Required user data field: email address

O O | Additional recommended user data fields:
1. Account number

2. First name
" f— 3. Last name

4. Anything else to be returned with the user entry in the bounce reports that Texterity will
) provide after each mailing to help process the lists, if applicable

5. Anything that will be needed for message customization, if applicable

[ | Please only include a minimum set of fields (see recommendations), as it makes the verification
and loading process easier.

A | Once the e-mail list format (tab/csv) and sequence of headers are established during the first
U issue's e-mail notification, it should remain the same for each subsequent list. Changes can be
made, but they must be made four business days in advance so they do not impede our
turnaround times. A service fee will be charged when subsequent lists do not conform to the
Lu established format.

| All addresses must be provided in a single list or a set of uniformly-formatted lists, for each anticipated
mailing. After the list is provided, each batch of changes or updates will incur a service fee.

[ | Address lists should be clearly labeled to include the following:
1. Magazine title or abbreviated title code

2. Issue date, e.g. "200603" or "MARO06" for March 2006
3. The appropriate file extension (csv, tab/txt

E-mail Notices and Ad/Subscription cards

O | outgoing message format can either use Texterity’s template (samples available on request), or
e customer-provided, ready-to-use html.

4 | When providing message copy to be used with Texterity’s templates, please make sure to include
" — the following (*'d items are required for CAN-SPAM compliance):

1. Postal address of publisher*

2. A reply-to email address of the publisher, for non-technical questions (Texterity will supply

U) a technical support address)
Q| 1f you choose to create ready-to-send html, please make sure to include the following in your
» — message:

1. Opt-out instructions* (Note: Texterity can provide a link and manage opt-outs)
2. A URL link to the magazine that can be copied/pasted if hyperlinks aren’t working
D 3. You will need to host any images used in the html message.

O | when sending updates to notification e-mail text, kindly send only the updates to the existing
text, especially when the changes are minor.

O | Please review your outgoing text for typos, etc. prior to submission. A service charge will apply
for each round of revisions or updates.

1 | Please provide art for overlay sponsor or subscription ad cards in GIF format. The maximum
recommended pixel dimensions are 500x500. See the attached manual for more information.

Texterity, Inc., 144 Turnpike Road Southborough, MA 01772 - Tel: +1.508.804.3000 Toll free: +1.800.455.5450 www.texterity.com

This information is confidential and cannot be disclosed without Texterity’s permission. Best Operational Practices/ v.1/ 03-24-06




Advertising - Guidelines and Examples

Ads (excluding multimedia) and blow-in cards must be submitted as a Graphic Interchange
Format (GIF) file.

= The GIF file must be no larger than 600wide x 600high measured in pixels and must

be no smaller that 60wide x 28high.

« File size is limited to 3 Megs.

= Animated gif format is supported.

» Texterity will apply the frame and close button,

« Texterity will also link the image to the publishers’ choice of URL address.

Blow-in subscription cards are valuable tools to build circulation — especially for sampling
programs or pass-along issues. You can create your own card or, for a nominal fee, we can
create one for you using one of our standard templates (see figures 3 & 4 for examples).

Get the digital + ~1ake Figure 1: The

Image to the left is

print editions, U a custom
4 quarterly issues ;

subscription blow-
in card at 440w x

and SAVE 42% [ P B

Shown at 90%
Click here to subscribe!

Figure 2:
The image to the left is
N a custom subscription
| SUBSCRIBE blow-in card at 401w X
to Chemical Week's 327h
digital edition

http://www.chemweek-
digital.com/chemweek/sample

Click here
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http://www.make-sample.com/make-sample/vol03/?pm=2&z=fw&pg=8
http://www.chemweek-digital.com/chemweek/sample
http://www.chemweek-digital.com/chemweek/sample

& Figure 3:
SR E == The image to the left is
YEGIRR @ Subscribe to our subscription blow-
A5 N = Machine Design in template #1.
O o, Digital Version For a nominal fee, we can
s v - today! insert your information and

the background color of
your choice into this
standard template.

chick here.

Click here to

SUBSCRIBE NOW
to FDM’s digital edition

Figure 4:

The image above is our subscription blow-in template #2.
For a nominal fee, we can insert your information and the
background color of your choice into this standard template.
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Figure 5:

The image to the
left is a custom
TexasTechnology subscription blow-

[l For your in card at 444h x
| FREE Digital 320 w.
SUbscription http://www.texastechmag-

; digital.com/texastechmag/
to Texas Technology Magazine, sample/
sign-up today at

www.govtech.net/texastechsubscribe

Figure 6:
ntemational The image to

Blofuels Recrumng the left s 460w
X ow-In

:':'= —— | card.
y e Shown at 90%

This style of
overlay card could
be used to either
reproduce a blow-in
card (as it would
appear in your print
magazine) or as
space for additional
advertisements.

Nobody is more connected to the biofuels industry

info@@biofuclsrecruiting.com | 866-746-8385 | wwwhbiofuelsrecruiting.com

http://www.ethanolproducer-online.com/epm/200503/?pg=20
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http://www.ethanolproducer-online.com/epm/200503/?pg=20
http://www.texastechmag-digital.com/texastechmag/sample/
http://www.texastechmag-digital.com/texastechmag/sample/
http://www.texastechmag-digital.com/texastechmag/sample/

Figure 7: The
image to the left
iIs 460w x 400h

blow-in card.
Shown at 90%

= -y ettt e
~ \Water Trealment Chemical and
Service Programs.

Waler Discharge Permitting

Water System.

\ Engineering, Design and Sales
ni : Bl  of Water Treatment Control

for all your water needs.
Toll Free: 1-866-663-7632
www.uswalerservices.com

<

U.S. Wafer Services
Utility Chemicals

http://www.ethanolproducer-online.com/epm/200503/?pg=

Click here to subscribe

Figure 8: The above image is 475w x 165h bellyband

http://www.woodenboat-digital.com/woodenboat/200506/
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Sponsor

AN
CItIgl‘OUpJ
corporate and
investment banking

Citigroup: Your Global Partner

in a Changing Economy

From risk mitigation to financing, settlement to information,
Citigroup’s trade experts — with a market-leading natwork
spanning 72 countries and 104 cities — deliver comprehensive
solutians to suppliers, buyers and financial institutions
wiorldwide. With Citigroup as your partner, you'll benefit from our
innavative ideas and advanced technology, enabling you to:

« Manage risk and inject finance into your supply chain

+  Improve working capital

« Control trade flows and multiple currency cash flows

+ Access information to fadlitate the management

of your trade activitles

If you're looking to develop a customized solution that

matches your unique trade requirements, look to Citigroup,

b wwwtransactionservices. citigroup. com

TAKE A QUIZ
FOR A CHANCE
AT THIS
HUGE PLASMA

MONITOR...

AND DISCOVER

THE ADVANTAGE
OF USB OVER 7,
PCIFORDATA *
ACQUISITION!

CLICK HERE

REPLACES N %)
PCl SYSTEM 2’v

Figure 9: The image
to the left is 395w x

550h blow-in card.

Shown at 85%
http://www.worldtrademag-
digital.com/worldtrademaqg/2
00602/

Figure 10: The
image to the left is
563w x 506h blow-

in card.
Shown at 80%

http://machinedesign.texte
rity.com/machinedesign/20
050707/

A MEASUREMENTCOMPUTING.
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http://www.worldtrademag-digital.com/worldtrademag/200602/
http://www.worldtrademag-digital.com/worldtrademag/200602/
http://www.worldtrademag-digital.com/worldtrademag/200602/

Sample e-mail notifications

The following examples illustrate the type of e-mail notifications that you can design. Please
refer to our general “Best Practices” sheet — a companion to this “Best Practices — E-mail
Distribution List” — for tips on how to generate higher open rates. You can create your own
notification or, for a nominal fee, we can create one for you using one of our standard
templates (see figures 11 & 14 for examples).

Figure 11: Notification sample — standard template #1
For a nominal fee, we can insert your information and graphics into this standard template.

ng

recycling

cli

Dear Recycling Professional,

The April 2005 digital issue of Recycling Today Magazine is now
available. As a paid subscriber to Recycling Today Magazine, you have
the option of receiving a digital subscription to Recycling Today in
addition to your regular copy at no extra charge. Each digital issue of
Recycling magazine will be full of the same award-winning content as
our regular issue, but with special features that will enable you to:

» Page through articles online
»  Click hotlinks for direct access to news and product information
»  Zoom, print, or email pages to a friend or colleague

No additional software is required and the service is free. Click on the
magazine cover or click here to begin reading.

We hope you enjoy the premier digital issue of Recycling Today
Magazine.

Kind Regards,
Jim Keefe,
Publisher

If you do not wish to receive future digital issues, please click here to
unsubscribe.

¢ Texterity

Unsubscribe

If you can not click on the links above, please copy and paste this url into your browser:
hitp:irecyclingtoday. texterity com/recyclingtoday/200504/

This email was sent to: [[EMAIL]]

Please do not reply to this mail; reply to hspangler@aie.net.

For technical questions regarding the digital edition, email digital-suppori@texterity com.
From GIE Media, 4012 Bridge Ave., Cleveland, OH 44113 USA
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Figure 12: Custom Notification sample illustrating use of digital vs.

print selection option
This is an excellent example of addressing digital vs. print preference selection in the
notification e-mail. The footer contains an option to unsubscribe from the digital edition and
revert back to print. This clarifies that by clicking unsubscribe, the reader can convert back to
the print edition and still continue to receive their magazine. This option is especially useful for
BPA-audited magazines. An audited subscriber can “revert to print” and still count towards
audited circulation, without re-qualifying, if they were offered both print and digital when they
subscribed.

VisionSystezzs

YT i b Dear Vision Systems Design digital subscriber:
SIONSystermes
S m DEBIGH
w2008 Your March 2006 digital issue of Vision Systems Design is
"Bll‘j_Et‘S available for your reading pleasure.
o Gllide
-_# Don't miss these features in the March issue:
e Intelligent cameras and RFID check auto parts
e Understanding color machine vision systems
e Infrared imaging sorts consumer waste
e Linescan cameras measure steel strips
/'l\_‘_ Simply click here to instantly begin reading the current issue of
Aol Vision Systems Design. This online version is fully compatible with
Click here to Download most web browsers. To download the entire issue as a PDF file, click
here.

Each month, we will send you an e-mail notification to alert you that
your next issue is available for your reading enjoyment.

We hope you enjoy your issue of Vision Systems Design magazine.
Sincerely,

Conard Holton
Editor in Chief

Digital Delimr! Via
> Texterity

To convert back to print, click unsubscribe to discontinue the digital version.
To discontinue receiving this publication entirely, please send email to debbieb@pennwell.com.

If you can not click on the links above, please copy and paste this url into your browser:
http://www.vsd-digital.com/vsd/200603/

This email was sent to: mauvinen@texterity.com

Please do not reply to this mail; reply to debbieb@pennwell.com.

From Vision Systems Design, 98 Spit Brook Road, Nashua, NH 03062, USA
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http://www.imakenews.com/eletra/go.cfm?z=vsd%2C113681%2C0%2C715560%2Cb77hdBC
http://www.imakenews.com/eletra/go.cfm?z=vsd%2C113681%2C0%2C715561%2Cb77hdBC
http://www.imakenews.com/eletra/go.cfm?z=vsd%2C113681%2C0%2C715562%2Cb77hdBC
http://www.imakenews.com/eletra/go.cfm?z=vsd%2C113681%2C0%2C715563%2Cb77hdBC
http://www.imakenews.com/eletra/go.cfm?z=vsd%2C113681%2C0%2C715564%2Cb77hdBC
http://www.imakenews.com/eletra/go.cfm?z=vsd%2C113681%2C0%2C715565%2Cb77hdBC
http://www.imakenews.com/eletra/go.cfm?z=vsd%2C113681%2C0%2C715560%2Cb77hdBC
http://www.imakenews.com/eletra/go.cfm?z=vsd%2C113681%2C0%2C715561%2Cb77hdBC
http://www.imakenews.com/eletra/go.cfm?z=vsd%2C113681%2C0%2C715561%2Cb77hdBC
http://delivery.texterity.com/eletra/r.cfm?x=vsd,0,b77hdBC
mailto:debbieb@pennwell.com
http://www.imakenews.com/eletra/go.cfm?z=vsd%2C113681%2C0%2C715560%2Cb77hdBC
mailto:debbieb@pennwell.com

Figure 13: Custom “sponsored notification” sample with a digital survey

DESIGN

Your Machine Design Digital Issue has arrived!

To view your August 18, 2005 issue, click below:

http://machinedesign.texterity.com

The new online version is fully compatible with most web
browsers. For more information about our new digital edition,

. If you have additional questions about
using the new online format, please contact

We hope you enjoy the new digital edition of Machine Design
Magazinel If you have any questions or concerns, please contact
our Customer Service department at 847.763 9670

Robert Dorfmeyer
Publisher

Machine Design Magazine 1-800-533-4822
www. itacsystems..com/cemmdp

RENEW YOUR SUBSCRIPTION TODAY!

May 19, 2005
Supplemental Issue

if you have yet to renew your subscription to
the digital edition of Machine Design magazine.

SPECIAL MACHINE DESIGN SURVEY

How would you like to shape .
the articles in Machine Design? HIN
Follow the link below to give us Sglé'&
your input. Your feedback will
help us provide editorial content
that matters to you

CLICK HERE .

All information will be kept confidential

CLICK HERE

Unsubscribe Penton Media, Inc.

This email was sent to: [EMAIL]] 1300 E. Sth St.
Cleveland OH 44114

If you can not click on the links above, please copy and paste this url into your browser: USA.
hitp:/idelivery. texterity. com/eletra/go.cfm?z=machinedesign%2C89232%2C0%2C454311%2Cb5p TdRF

Please do not reply to this
mail; reply to:

dmbrady @penton.com.
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Figure 14: Notification sample — standard template #2
For a nominal fee, we can insert your information and graphics into this standard template.

QUIPMENT

reports

Dear FER Subscriber:

Welcome to your new digital edition of Foodservice Equipment Reports. If

you receive this e-mail, we have your e-mail address and you will continue to
receive the digital edition monthly FREE of charge.

Each digital edition of FER will include all the award-winning content of the
print edition just as it appears in print, including our exclusive product
comparisons, tech reports, news, new product updates, as well as the ads, but
will also offer you greatly enhanced capabilities that will enable you to:

Page through articles online

Zoom in and out of articles and ads

Search issues by subject and/or company

"Click” items in the table of contents

Use links that take you directly to Web sites for products, suppliers and
other resources mentioned in articles, product items and
advertisements

= Check out past issues of the magazine

The technology requires no special software and loads quickly. Just click on the
magazine cover or click here to begin reading.

While you will continue to receive FER digitally for the next year, we do ask
that you formally subscribe by visiting
http://www. mag.com fs?wp=digi
and filling out the required information.

After September, you will no longer receive the print edition of FER. If you
would like to continue receiving a print copy in addition to the digital edition,
you may do so for only $39.95, by visiting

http://www.fermag.com/ssquide/paidsubscription.cgi.

If you no longer wish to receive any edition of FER, please click here.

We know you will find this digital edition of FER useful. Thanks for your
continued support of the magazine. If you have any questions about your
subscription, please contact me at rashton@fermag.com. For technical
questions about using the online magazine, please send mail to digital-
support@texterity.com.

Cheers,
Robin Ashton
Publisher

Texterity
|
Unsubscribe

If you can not click on the links above, please copy and paste this url into your browser:

hitp:fidelivery texterity.comfelefra/go.cfm?z=fermag%2C31210%2C[[IMN.USER 1D]1%2C479600%2CI[IMN.LIDT]

This email was sent to: [[EMAIL]]

Pleasa do not reply o this mail; reply to rashton@fermag.com.

Foodservice Eguipment Reporis - Gill Aston Publishing - 8001 M. Lincoln Ave._, Suite 400, Skokie, IL 60077, USA
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Figure 15: Custom “initial digital issue” notification sample

You have asked for it
and now we have it for you!

Logistics Today magazine is now
available in a digital format.

To check out the April issue, click below:
http:/ /logisticstoday.texterity.com

The digital issues open you up to a whole new set of tools with our new
interactive format. You can now:

¢ Page through articles online instantly - no downloading required!
» Click hotlinks for direct access to online content and advertiser Web
sites
e  Send e-mails to authors and other contacts referenced in our articles
e Zoom, print, or send pages to a friend
+ Move the issue to your computer for off-line reading

For more information about our new digital edition, please contact Janet Marioneaux
at imarioneaux@penton.com or your sales account representative. If you have
additional guestions about using the new online format, please contact digital-

support@texterity.com.

We hope you enjoy the new digital edition of Logistics Today magazine.

Antoinette Sanchez-Perkins
Circulation Manager
Logistics Today

Penton Media, Inc | 1300 East 9th Street | Cleveland, OH 44114

Ins VE T -1k ]
If you can not click on the links above, please copy and paste this url into your browser:
ttp:/flogisticstoday. texterity . com/logisticstoday/
This email was sent to: mauvinen@textenty.com
Please do not reply to this mail; reply to chatcher@penton.com.
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Figure 16: Custom “initial digital issue” notification sample with a
link to the on-line qualification renewal form

Your Hydraulics & Pneumatics
Digital Issue has arrived!

To view the April issue, click here.
http://hydraulicpneumatic.texterity.com

The new online version is fully compatible w‘lth most web hrowsers. For more
information about our new digital edition, click here to read our FAQ. If you have
additional questions about using the new onllne for mat, please contact digital-
support@texterity.com.

We hope you enjoy the new digital edition of Hydraulics &
Prneumatics Magazine! If you have any questions or
concerns, please contact our Customer Service 58]3] AuoPowes
department at 847.763.9670 SowTay -

Roberta Macy
Circulation Manager
Hydraulics & Pneumatics Magazine

RENEW YOUR SUBSCRIPTION TODAY!
ic > if you have yet to renew your subscription to
the chgltal echtlon of Hydraumq & Pneumancs magazme

SUBSCRIBE TODAY!

Penton Media, Inc. | 1300 E. 9th St. | Cleveland OH 44114 U.S.A.

If you can not ¢ |ck on the links above, :Jlnaw copv and Da}t" this url into your brow =-=|
http://delivery.texterity.com/eletra T|| =hvdrauliconeumatics%2C78471%2Ch2H
-4 ‘\."' / . ) |_| hR( )

This a-nml was sent to: rsummers@tex t=-r|tv cc*w
Please do not reply te this mail; reply to cmbradyvdy com.
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Figure 17: Custom digital issue notification sample

¥ ™

==3

HEATING/PIPING/AIR CONDITIONING
ENGINEERING

ENGINEERING

To check out your April issue, click here.

The new online version is fully compatible with most web hrowsers. If you have questions
about using the new online format, please contact digital-support@texterity.com.

We hope you enjoy the new digital edition of HPAC Engineering Magazine! If you
have any questions or concerns, please contact our Customer Service department at
847.763.9670 or email at chatcher@penton.com.

Best Reqgards,

Antoinette Sanchez-Perkins
Circulation Manager
HPAC Magazine

Penton Media, Inc | 1300 East 9th Street | Cleveland, OH 44114

Unsubscribe
If you can not click on the links above, please copy and paste this url into your browser:
http://delivery.texterity.com/eletra/go.cfm?z=hpac%2C78582%2C0%2C327666%2Cb4LqBg0
This email was sent to: rsummers@texterity.com

Please do not reply to this mail; reply to chatcher@penton.com.
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Figure 18: “Deep links” digital issue notification sample.
Using “deep links” directly to featured articles increases subscriber interest, and your open
rates.

ril 2006 digital issue of POPULAR SCIENCE is now available.
begin reading this issue, or dick on the features

This Month's Features:

The Circuitous Cell System
The Army’s Robot Sherpa
The Perfect Racecar

The Next Space Thruster

We hope you enjoy the new digital edition of POPULAR SCIENCE. If you
have additional questions about using the new online format, ple:
contact digital-su wtert in

If you cannet didk on the links above, please copy and paste this url in to your browser:
htte/fwww'. popsci-digital.com/popsci/200804/ Ysub id=Burh8PCHvEZme

EMAIL OFT-CUTS:
Click here for more information on how to opt-cut of marketing communications from us and cur partners, or copy and paste this
link into your browser: http:/fwww. popsci . comiweb/privacy

PRIVACY POLICY:
Flease read our Privacy Policy, or copy and paste this link into your browser: http:/fwww. popsci. comdprivacy

FOR FURTHER COMMUNICATICN, PLEASE CONTACT:
POPULAR SCIENCE CUSTOMER SERVICE
ATTENTION: CONSUMER AFFAIRS

3000 University Center Drive

Tampa, FL 335612-8408

For more information on successfully marketing your digital editions, please see
Texterity’s Best Practices checklist, circulation-building programs datasheet or ask
your account manager for more information.
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