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Texterity recommends the following “Best Operational Practices” to ensure smooth and timely 
processing and delivery of your digital edition. This list is only applicable if Texterity is handling e-mail 
notifications for your title(s).  
1. E-mail Lists 

� Email lists must be provided in either tab-delimited (.tab/.txt) or comma-separated (.csv) format, 
with a single header line. Tab files are preferred. Excel files are not accepted. 

� Required user data field: email address 

� Additional recommended user data fields:  
1. Account number  
2. First name 
3. Last name 
4. Anything else to be returned with the user entry in the bounce reports that Texterity will 

provide after each mailing to help process the lists, if applicable 
5. Anything that will be needed for message customization, if applicable 

� Please only include a minimum set of fields (see recommendations), as it makes the verification 
and loading process easier. 

� Once the e-mail list format (tab/csv) and sequence of headers are established during the first 
issue's e-mail notification, it should remain the same for each subsequent list. Changes can be 
made, but they must be made four business days in advance so they do not impede our 
turnaround times. A service fee will be charged when subsequent lists do not conform to the 
established format.  

� All addresses must be provided in a single list or a set of uniformly-formatted lists, for each anticipated 
mailing. After the list is provided, each batch of changes or updates will incur a service fee. 

� Address lists should be clearly labeled to include the following:  
1. Magazine title or abbreviated title code 
2. Issue date, e.g. "200603" or "MAR06" for March 2006  
3. The appropriate file extension (csv, tab/txt) 

2. E-mail Notices and Ad/Subscription cards 

� Outgoing message format can either use Texterity’s template (samples available on request), or 
customer-provided, ready-to-use html.  

� When providing message copy to be used with Texterity’s templates, please make sure to include 
the following (*’d items are required for CAN-SPAM compliance): 

1. Postal address of publisher* 
2. A reply-to email address of the publisher, for non-technical questions (Texterity will supply 

a technical support address)  

� If you choose to create ready-to-send html, please make sure to include the following in your 
message: 

1. Opt-out instructions* (Note: Texterity can provide a link and manage opt-outs) 
2. A URL link to the magazine that can be copied/pasted if hyperlinks aren’t working  
3. You will need to host any images used in the html message.  

� When sending updates to notification e-mail text, kindly send only the updates to the existing 
text, especially when the changes are minor. 

� Please review your outgoing text for typos, etc. prior to submission. A service charge will apply 
for each round of revisions or updates. 

� Please provide art for overlay sponsor or subscription ad cards in GIF format. The maximum 
recommended pixel dimensions are 500x500. See the attached manual for more information.  
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Advertising - Guidelines and Examples 
 
Ads (excluding multimedia) and blow-in cards must be submitted as a Graphic Interchange 
Format (GIF) file.  

 • The GIF file must be no larger than 600wide x 600high measured in pixels and must 
be no smaller that 60wide x 28high.  

 • File size is limited to 3 Megs.  
 • Animated gif format is supported.  
 • Texterity will apply the frame and close button,  
 • Texterity will also link the image to the publishers’ choice of URL address.  
  

Blow-in subscription cards are valuable tools to build circulation – especially for sampling 
programs or pass-along issues. You can create your own card or, for a nominal fee, we can 
create one for you using one of our standard templates (see figures 3 & 4 for examples).   

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 1: The 
image to the left is 
a custom 
subscription blow-
in card at 440w x 
280h 
Shown at 90% 

 
 
 
 

 
http://www.make-sample.com/make-sample/vol03/?pm=2&z=fw&pg=8

 
 

 
 

 
 
 
 
 

  
 
 
 

 
 
 
 
 

Figure 2: 
The image to the left is 
a custom subscription 
blow-in card at 401w x 
327h 
 
http://www.chemweek-
digital.com/chemweek/sample
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Figure 3: 
The image to the left is 
our subscription blow-
in template #1.  
For a nominal fee, we can 
insert your information and 
the background color of 
your choice into this 
standard template. 
 

Figure 4: 
The image above is our subscription blow-in template #2.  
For a nominal fee, we can insert your information and the 
background color of your choice into this standard template. 
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Figure 5: 
The image to the 
left is a custom 
subscription blow-
in card at 444h x 
320 w.  
 
http://www.texastechmag-
digital.com/texastechmag/
sample/
 

 
 

 
 
 
 
 
 
 
 
 
 
 

 

Figure 6: 
The image to 
the left is 460w
x 400h blow-in 
card.  
Shown at 90% 
This style of 
overlay card could 
be used to either 
reproduce a blow-in
card (as it would 
appear in your print
magazine) or as 
space for additional 
advertisements. 

http://www.ethanolproducer-online.com/epm/200503/?pg=20
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Figure 7: The 
image to the left 
is 460w x 400h 
blow-in card. 
Shown at 90% 
 

 
 
 
 
 
 
 
 
 
 
 

 
http://www.ethanolproducer-online.com/epm/200503/?pg= 
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Figure 8: The above image is 475w x 165h bellyband 
 http://www.woodenboat-digital.com/woodenboat/200506/
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Figure 10: The 
image to the left is 
563w x 506h blow-
in card. 
Shown at 80% 
 
http://machinedesign.texte
rity.com/machinedesign/20
050707/

Figure 9: The image 
to the left is 395w x 
550h blow-in card.   
Shown at 85% 
http://www.worldtrademag-
digital.com/worldtrademag/2
00602/
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Sample e-mail notifications 
 
The following examples illustrate the type of e-mail notifications that you can design. Please 
refer to our general “Best Practices” sheet – a companion to this “Best Practices – E-mail 
Distribution List” – for tips on how to generate higher open rates. You can create your own 
notification or, for a nominal fee, we can create one for you using one of our standard 
templates (see figures 11 & 14 for examples). 
 
 

Figure 11: Notification sample – standard template #1 
For a nominal fee, we can insert your information and graphics into this standard template. 
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Figure 12: Custom Notification sample illustrating use of digital vs. 

print selection option 
This is an excellent example of addressing digital vs. print preference selection in the 
notification e-mail. The footer contains an option to unsubscribe from the digital edition and 
revert back to print. This clarifies that by clicking unsubscribe, the reader can convert back to 
the print edition and still continue to receive their magazine. This option is especially useful for 
BPA-audited magazines. An audited subscriber can “revert to print” and still count towards 
audited circulation, without re-qualifying, if they were offered both print and digital when they 
subscribed. 

 

 

Click here to View

 
Click here to Download

  

 
 

Dear Vision Systems Design digital subscriber: 

Your March 2006 digital issue of Vision Systems Design is 
available for your reading pleasure. 

Don't miss these features in the March issue: 

• Intelligent cameras and RFID check auto parts  
• Understanding color machine vision systems  
• Infrared imaging sorts consumer waste  
• Linescan cameras measure steel strips  

Simply click here to instantly begin reading the current issue of 
Vision Systems Design. This online version is fully compatible with 
most web browsers. To download the entire issue as a PDF file, click 
here. 
Each month, we will send you an e-mail notification to alert you that 
your next issue is available for your reading enjoyment.  
We hope you enjoy your issue of Vision Systems Design magazine. 
Sincerely, 
 
Conard Holton 
Editor in Chief 

 

 

  To convert back to print, click unsubscribe to discontinue the digital version. 
  To discontinue receiving this publication entirely, please send email to debbieb@pennwell.com. 
 
  If you can not click on the links above, please copy and paste this url into your browser: 
  http://www.vsd-digital.com/vsd/200603/ 
  This email was sent to: mauvinen@texterity.com 
  Please do not reply to this mail; reply to debbieb@pennwell.com. 
  From Vision Systems Design, 98 Spit Brook Road, Nashua, NH 03062, USA    
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Figure 13: Custom “sponsored notification” sample with a digital survey 
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Figure 14: Notification sample – standard template #2 
For a nominal fee, we can insert your information and graphics into this standard template. 
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Figure 15: Custom “initial digital issue” notification sample 
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Figure 16: Custom “initial digital issue” notification sample with a 
link to the on-line qualification renewal form 
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Figure 17: Custom digital issue notification sample  
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Figure 18: “Deep links” digital issue notification sample.  
Using “deep links” directly to featured articles increases subscriber interest, and your open 
rates. 

 
 

 
 
 
For more information on successfully marketing your digital editions, please see 
Texterity’s Best Practices checklist, circulation-building programs datasheet or ask 
your account manager for more information. 
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